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Audience-first approach I Evidence base
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What does the 
literature say?

What do we want to do 
based on our 
experience?

https://www.efsa.europa.eu/en/efsajournal/pub/6574
https://www.efsa.europa.eu/en/efsajournal/pub/e190201


Passion for food and nutrition I A given
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Italy example > A dinner of 10

• 6 very interested
• Another 3 interested
• The tenth party not necessarily without 

interest

EFSA ongoing research (2021)

≈ 50%

≈ 90%
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Special Eurobarometer 91.3

Food safety I Less of a personal passion



Interplay of ‘passion’ and ‘duty’ I A mix of factors
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Taste

Food safety

Cost 

Origin
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2

3

Special Eurobarometer 505
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Add trust to the mix I People are simply different

“Generic” trust
Trusts everyone

Source: 
Statistical data 
analysis of EB Food 
Safety in the EU 
(2019)

http://www.efsa.europa.eu/sites/default/files/corporate_publications/files/Eurobarometer2019_Food-safety-in-the-EU_Full-report.pdf


7

Scientists I How to couple social trust with confidence

Special Eurobarometer 91.3

Low awareness of 
the EU Food Safety 

system
+



Comunicating science I No universal remedy
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Content that 
considers 

personality  
traits

Plain language

Formats 
elaborated 

jointly 
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Mixing ‘passion’ and ‘duty’ I An example

Campaign 
#EUChooseSafeFood



In summary I Making the ‘audience-first’ happen
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Thank you!

www.efsa.europa.eu/en/engage/careers

www.efsa.europa.eu/en/rss

Subscribe to

Engage with careers

Follow us on Twitter
@efsa_eu
@plants_efsa
@animals_efsa

www.efsa.europa.eu/en/news/newsletters

@methods_efsa
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